
De Anza Website Search 

Moving towards a better 
search experience 



Current State of Search 
•  Google Mini 

Search Appliance 
– No longer updated 
– No Longer 

Supported 
–  5 years over 

expected lifetime 
–  Last update to 

software was 2012 



Current Search Results 



Current Search Results 
•  No differentiation between types of 

content 
•  Only indexes static site content 
•  Limited ability to tune search results or 

indexing preferences 
•  Limited styling 
•  Overloaded with old PDFs or outdated 

pages 



Proposed Solution 



Search on the New Site 



Search on the New Site 



Contextual Search 
 

•  Results appear in search box, with direct 
links to content – no need to go to results 
page first 

•  Suggestions appear as you type 
•  Can create word substitutions for 

common terms 
ex: dual enrollment becomes concurrent enrollment 



Contextual Search 
•  Results need 

not only be 
text 



Search Results 



Current Search Results 





Segment Results 



Add messages 
That appear at 
Certain dates 
For certain terms 



Can add 
rich html 
featured 
items/links 
for certain 
terms/
keywords 



Not Just Static Site Content  
•  Ability to index 
– Databases 
– RSS feeds 
– Social accounts 
– Any structured data set 











Even More Content 
•  Our online schedule 
•  Course Outlines 
•  Active Directory/LDAP 



Added Abilities 
•  Users can save a search result 
•  Users can compare between search records 

with the same schema 
–  Ex: compare Accounting 1A to 1AH 

•  Display data based on location or previous 
history 
–  Ex: if someone is browsing from overseas, show 

links related to international students first 



But Wait…There’s More 



Content Auditing 
•  Checks for Spelling 
•  Checks for Content Freshness 
•  Checks for Reading Level 



Content Auditing 
•  Checks for Search 

Engine Optimizations 
–  Missing Metadata 
–  Missing or duplicate 

titles 
–  Page load speeds 
–  Last Modified 

•  Internal SEO 
Comparison 



Sub-site Searches 
•  Can create as many sub-site searches 

as needed 
– Ex: A search just for Governance that will 

search through all gov groups and their 
minutes – could keep minutes out of main 
site search. 



Search Analytics 
•  We can track what 

gets searched and 
when 

•  Use data to refine 
targeted keywords, 
message timing, 
SEO  



Accessibility 
•  Checks compliance across all W3C 

WCAG Levels (A, AA*, AAA) *Fed requirement 

•  Reports, per page, WCAG Level or 
Error - with code highlighting, error 
descriptions and suggestions 

•  Checks Binary files as well (PDF, Word) 






